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Being Radically
Relevant

e \Who (is your target): Pre-retirees, university faculty

e What (do you do for them):
o Build personalized portfolios for each client.
o Use individual stocks (not ETFs).
o Guide them through the retirement process (such
as how to roll money over from an IRA to a
qualified retirement account as well as how to
access their money after retirement).

e How (do you engage with your target): Provide
them with valuable resources and insights on their
challenges and remove barriers for them to take
next steps.

e Where (those targets spend time): Search (SEO
optimized), social media & email.

e When (will you engage with them): See monthly
marketing calendar and social media.
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Your Marketing
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Your New Bio

About Paul

Paul Bullock is CEO of Wellington Investment Advisors, an independent,
boutique fiduciary firm serving pre-retirees and university faculty across
Indiana. With over 32 years of financial experience, Paul is committed to
building long-term relationships through thoughtful, personalized investment
advice and guidance. He focuses on a disciplined tactical asset allocation
approach to money management through a strong understanding of economic
and market conditions and strives to build trust with clients by providing sound
guidance. Paul understands the hard work his clients have put in to arrive at
where they are today and wants to see them succeed in their goals for the
future. Paul graduated from the University of Texas with an MBA, as well as a
bachelor's degree in finance, and has been dedicated to assisting clients with
their financial needs ever since. When he is not working, Paul enjoys time with
his family and is also an avid equestrian polo player who helps raise money for
over 18 different charities through his playing. To learn more about Paul,
connect with him on LinkedIn.


https://www.linkedin.com/in/paul-bullock-b0125567/
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Twitter
New

<  Wellington Investment Advisors

0 Twesats

Edit profile
Wellington Investment Advisors
@EWellington_lnv

We are a group of independent financial advisors bringing yvou thoughtful,
personalized investment advice and guidance.

@ Bloomington, IN & wellingtoninvestmentadvisors.com
[ Joined September 2021

O Following O Followers

Tweets Tweets & replies Media Likes
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Metrics to Watch

You will receive a monthly report from us with your marketing metrics.
This is your current snapshot before your account is active.

WEBSITE TRAFFIC FACEBOOK PERFORMANCE
— EMAIL PERFORMANGE
LastMonth & Last Month (Sep 1-30) » o
Users = TOP PAGES Metric A Page Engagerments
Sessions & Sl s Total Subscribers - Page clicks
% New Sessions - = - ] New subscribers g Page Reactions
Pages /[ Session - Cleanad - Comments

#ug. Session Duration - Recent Campaign Open rate E Shares

Bounce rate - Video views

TRAFFIC SOURCES TRAFFIC BY SOCIAL NETWORK

LINKEDIN COMPANY PAGE PERFORMANCE

Tweets
Impressions

Mentions
Unique impressions

Likes total (Favarites)
Interactions

Retweets of me

New followers

Replies

How to Read Your Data Metrics:

Email Data
Facebook Data
LinkedIn Data
Twitter Data

*Sample shown has limited data due to most data sources not existing before now.
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Your Marketing
Goals

e Grow prospects.
e Have prospects watch a testimonial
video on the website and schedule a

meeting.

e Educate current clients.




INDIGO

Upcoming Marketing
Checkpoints

3-Month Actions
6-Month Check-In

12-Month Metrics Meeting
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Indigo Marketing
Agency Contacts

Onboarding Optimization Manager:
service@indigomarketingagency.com

Your Account Manager:
emily@indigomarketingagency.com

Submit a Support Ticket:
https.//indigomarketingagency.com/new-ticket/



https://indigomarketingagency.com/new-ticket/

